
CREATIVE INTERMEDIARIES  

www.creative-economy-africa.org.uk

They play a vital role in supporting the 
sector by providing access to information, 
skills, resources and networks that enable 
them to fulfil their mission, creative or 
business goals, whether this is to stage a 
play, provide arts education for children 
or to take a new product to market.
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Focus on: 

Creative intermediaries are individuals or organisations that 
facilitate the growth and development of creative individuals, and 
creative and cultural industries (CCIs). 

http://www.creative-economy-africa.org.uk/higher-education--creative-economy.html
http://www.creative-economy-africa.org.uk/HE-CE-registration-form.html


Creative intermediaries come in all forms and sizes. From 
passionate individuals with experience in the creative and 
cultural sector providing training or consultancy, to medium size 
NGOs supporting arts in the community, to large publicly funded 
organisations (such as regional and national arts councils) with 
the remit to distribute funding, training and provide feedback to 
artists and CCIs. They can range from one-person local 
freelance businesses to large international organisations. 

Creative intermediaries can operate in a range of sector, providing a variety of 
services or specialising in just one of them. They can provide access to 
information and networks (soft infrastructure) as well as physical or structural 
resources (hard infrastructure). The areas where they support the development 
of CCIs tend to be:

They can themselves adopt a range of business/organisational models, 
reflecting the range of organisations active in the creative economy: for profit, 
public-sector organisation, charities or not-for profit organisations, cooperatives 
and community of interest companies or be informal networks.

Space & 
Infrastructure

Finance
including distribution of public funding or from trusts; repayable and 
non-repayable loans; finance/investment brokering; crowdfunding

office space, making space, business incubation as well as 
rehearsal/studio or performing spaces, including access to 

specialised equipment and IT infrastructure

Networking & 
Brokering

including organising events, festivals and tradeshows as well as 
specialised networking opportunities; matching and brokering 

partnerships and collaborations

Business 
Advice

including specialised business training or creative training; 
professional development opportunities and mentoring

Skills & 
training

including guidance on start-up, finance, growth as well as 
export and internationalisation, IP, access to market 
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